










Purity of Presentation:

The Pandora logo should never be combined with any graphic elements, nor should it be 
wrapped, bent, or distorted. It should not be presented in a box or rectangle. It should not
be displayed on top of a busy background.

The logotype stands by itself.

pandor a ®
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Some examples of what NOT to do with the Pandora logo: 



internet radio

Radio Just For You

internet radio
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Purity of Presentation - Tagline:

When the “Internet Radio” tagline is used, it may only be displayed as illustrated above.
Never apply an unapproved tagline to the logo. Never display the tagline in an unapproved 
color.

Some examples of what NOT to do with the Pandora tagline: 
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Purity of Presentation - Color:

The Pandora logo may only be displayed in approved colors, as described above.

Some examples of what NOT to do with the Pandora logo colors: 

Purity of Presentation - Combinations:

The Pandora logo and minimum logo should never be used in close proximity.

Some examples of what NOT to do with the Pandora logo and minimum logo: 
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Purity of Presentation - Typeface:

The Pandora logo should never be recreated using any typeface other than as specified above.

A common mistake is to use a readily-available font like Times to approximate the Pandora logo.

This illustration highlights the differences between the correct logo (shown in blue) and an
incorrect logo made with Times Bold (shown in black outline).

Although the differences may seem minor, it is critical for brand identity that the elements
appear exactly correct in every circumstance.

Contact Information:

For any questions about correct identity usage, please contact:

Dan Lythcott-Haims
Creative Director
Pandora

danlh@pandora.com


